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CHOOSE THE EUROPEAN

ORGANIC LEAF

FOR A BETTER WORLD.

Good choices matter.
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How much is the dish? 

The true Prices of food

Dr. Amelie Michalke



True Cost Accounting – TCA 

1. Indentify

2. Measure

3. Value

4. Communicate



TCA Communication

Pieper, Michalke, Gaugler (2020) in Nature Communications



TCA Communication

True Prices Campaign with Penny



TCA Communication

True Prices Campaign with Penny



TCA Communication

True Prices Campaign with Penny – Customers Reaction
N = 109

Over 20% of people 

would not buy more 

organic foods, even if it

was cheaper with an 

introduction of true

prices.
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www.beingorganic.eu


